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HEZEZKR  School of Economics and Management, Tsinghua University

Tsinghua Digital Markets Symposium (TDMS)
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* 9:00-9:30
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* 9:35-10:25

T8 PE: A Theory of Price Preannouncement
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e 10:35-11:25
FAEPE: Modeling Consumer Sequential Search with Refinement under Non-Compensatory Preference Rule
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o 14:00-14:45
T8 PF: Dynamic Social Product Design and Fashion Classic
TN BRE GEHBP IR
*  14:50-15:35
FRE . Asymmetric Impact of Al Matching on Influencer Marketing: Implications for Platform Revenue
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* 15:45-16:30
F @ E: Unveiling Consumer Preference from Real-time Search Traces Using a Bayesian Dynamic Approach

EUFN: EBEE (BRI

TR AR R

2023446 H 28 H

T.8610-6278 6512 BHERFEFEES R School of Economics and Management
F. 8610-6278 5876 FE - Jb5 100084 Tsinghua University Beijing 100084 P.R. China




